
Time for Change Campaign

12 Month Programme of content to help create a more sustainable Wales 



The National aim is to provide a platform to educate and encourage behavioural change, 
and as our coverage grows to 7 days a week we want to support as many organisations as 
possible, from schools to public and private companies. We want to enable all those in our 
nation to get involved in the greatest climate effort humankind has ever seen to be able to 
tell their story. The Climate for Change campaign is an annual campaign that aims to share, 
educate, tell the story, and engage Wales in a discussion around climate change and the 
environment.

Time for Change Campaign: 
12 Month Programme of content to help create a 
more sustainable Wales. 

Our mission is clear:                                                                                                        
To further enhance existing community groups and projects across Wales with an annual 
campaign that highlights transformational projects, individuals and team.                                                    
To provide a vehicle for Wales’ Power Zero Carbon community and to talk about climate 
change in a way the audience want to consume the content through news stories, video 
content, events and initiatives.                                                                                             
To further engage our trusted audience through socials including Facebook, Tik Tok, Twitter, 
as well as our website, special edition Newspapers and quarterly panel discussions.



• Publish content across all platforms 7 days a week.

• Articles, Videos, Commentary. 

• Deliver Monthly programme of events, round table discussions, podcasts, 
special edition newspapers printed every quarter, 100% recycled paper. 

• Two annual events.

• A virtual award showcasing the best of the best; businesses, organisations, 
teams, and individuals across the country. 

• An annual seminar bringing young adults together for an action-packed 
programme of talks, workshops, and discussions.  

• All content will be hosted online, syndicated, and pushed out on social 
media. 

• We are looking to develop strategic relationships with partners so that we 
can collectively work to addressing these changes. 

Campaign:



April: Annual renewables 

A look at the advancement in Wave, Solar, Heat, Batteries, and hydrogen. 

May: Food Production/Blue Economy 

Discussion on sustainably producing food from around Wales, advancements, and innovations around 
genetic farming. 

June: Earth Overshoot Day

A pause to reflect on the impact humans have on our natural resources, four weeks of coverage. How 
we manage and design cities, how we power ourselves, how we produce food, nature and biodiversity 
and population impacts. 

July: Homes and Public Buildings 

Reviewing the current stock and requirements of new construction. UK Government says, “Making our 
homes, schools and hospitals greener, warmer, and more energy efficient, whilst creating 50,000 jobs 
by 2023, and a target to install 600,000 heat pumps every year by 2028. 

August: Country Review 

We speak with councils across Wales and work with organisations within these local areas to share case 
studies of work already carried out and what each region is focusing on. 

Content calendar: 



September: Fuel Poverty 

At a time of year when many will be considering the financial impact of a harsh winter, we 
address the socio-economic factors at play with a look at the growing UK consumer energy 
market. 

October: Annual Forestry Report 

UK Government says “Protecting and restoring our natural environment, planting 30,000 
hectares of trees every year, whilst creating and retaining thousands of jobs. 

November: Education 

Our Universities and World Leading Research. Where does this research end up and what can 
be done to streamline the innovation process to get approved ideas to the market faster for 
better adoption rates. 

December: Transport (including cycling and walking)

The UK Government says “Making Cycling and Walking more attractive ways to travel and 
investing in zero-emission public transport of the future. Accelerate the transition to electric 
vehicles and transforming our national infrastructure to better support electric vehicles”

Content calendar: 



Launch -26th April 2021

Entry Closing Date -25th June 2021
Judging -7th July 2021
Awards Broadcast -2nd September 2021
Finalists and Winners Supplements subject to print editions schedule



Thursday 2nd September 2021. Launches 26th April 2021
TOGETHER we will provide a National platform to show case initiatives, individuals, teams, 
and businesses, schools and community groups throughout Wales that really make a 
difference to the environment. 

We want to CELEBRATE all those that have risen to the challenge of a global problem, finding 
local solutions that can make a big difference. We want to SHARE your stories and create a 
permanent record of all those incredible people and business that champion the cause. 

A high-quality video will be filmed, edited, and delivered as a timed broadcast across the 
National for all of Wales Facebook page, allowing sponsors, nominees, and broadcast viewers 
to get involved by way of commenting, sharing, and liking.

Immediately following the initial broadcast, the video will be permanently hosted across The 
National for all of Wales Facebook page allowing everybody the chance to re-visit and re-view, 
as well as being available for anyone who missed the initial broadcast.

The National Environmental 
Awards for Wales
“Time for Change” Live Broadcast



This award will go to the person that has made a significant contribution to the tackling of 
climate change and the environment in Wales. The winner can be nominated by themselves, 
the judges, or members of the public.

The likely winner will be able to demonstrate leadership on green issues and solutions. They 
could come from any part of the green sector – for example they might have been active on 
the renewable energy front or made technological advances in green transport or sustainable 
construction; or they could be an educator or motivator who has encouraged consumers, 
businesses, and the political establishment to make greater efforts to tackle environmental 
challenges.

• Why should this person win this award?

• What are their key achievements?

• What impact have they had on the environment?

• What legacy have they left?

Categories and Criteria 

Environmental Leader Award



This award is open any community group in Wales who are working to create a more 
sustainable place to live and work. We want to know what your group is doing to achieve this 
objective. Whether it has ambitious targets in terms of recycling, reducing energy 
consumption, sourcing energy from renewable sources or contributing to biodiversity, 
through to the way you meet, travel and interact. Tell us all about your efforts, what you have 
achieved to date and what you want to achieve in the future.

• Tell us why you should win this award.

• Briefly outline what your community group has achieved so far, and what targets you have 
set yourself for the future.

• How inclusive is your programme across the community?

• How have you communicated your carbon neutral/green objectives?

The Environmental Community 
Group Award
in association with



This award will go to the product introduced to market in the past 12 months which provides 
an eco-friendly solution as effective as its non-environmental equivalent. It could be a 
cleaning product, a service or anything that enables people, businesses, and communities to 
create a more sustainable future. A key criterion is that it is an effective replacement to a 
traditional alternative.

• Tell us why you should win this award.

• Tell us about the product and what its uses are.

• How does your product achieve its green objective - does it reduce emissions, remove 
harmful substances from the environment, enable a day-to-day business or domestic chore to 
be achieved with greater environmental effectiveness?

Sustainability through 
Innovation Award



This award will go to the most interesting sustainable building completed since 1st January 
2019. This category is open to all non-residential buildings or developments –including offices, 
educational, leisure, hotels, industrial, public sector.

• Tell us why you should win this award.

• Explain the size, location, and any novel features of the building/scheme.

• What makes the project special or innovative? 

• What proportion of the project involved recycled or local materials? 

• Was there a waste and recycling strategy employed and what did this achieve?

• What was the embodied energy of building materials used? 

The Carbon Zero                                              
Efficient Building Award

in association with



The award is open to people who have themselves set up a new start-up carbon zero 
business, or to long established entrepreneurs who have spotted an opportunity and invested 
in or supported the launch of a new "environmentally committed business”. The judges will 
be particularly impressed by new ventures that show considerable long-term employment 
growth potential.

• Tell us why you should win this award.

• Describe the business you have established: what it does and why it can be viewed as being 
part of the newly emerging environmentally focuses business sector. What makes it special?

• Is it doing anything truly innovative - if so please explain When was it set up, and what has it 
achieved to date? Please provide (if possible) sales and profitability figures for the last three 
years, and details of the staff employed.

The Environmental 
Entrepreneur Award



This award is open to any business operating in the food, drink, entertainment, and hospitality 
sector who can demonstrate a comprehensive programme to minimise the impact that their 
business operation is having on the environment.

The judges will be looking for a clear sustainability/environmental plan and evidence that it is 
delivering on core objectives. Make sure you explain the targets you have set, and how far have 
you gone in achieving them and if possible, please show hard statistics demonstrating year-on-
year comparisons. 

• Why should you win this award?

• Outline your business briefly.

• Describe how you have driven the sustainability agenda within the tourism sector and your local 
community. 

• Describe the training and or employee engagement related to environmental or social 
sustainability offered through your organisation and the results.

• Detail, if any, the certification, accreditation, or other public recognition that your organisation 
has improved its sustainability performance over the past 12 months.

Sustainability through Tourism & Leisure Award

in association with



Open to any school or college in Wales where teachers, pupils, families, and other 
stakeholders take part in a structured programme to ensure the school takes a lead in 
protecting the environment for future generations.

The judges will be looking for a clear sustainability/environmental plan and evidence that it is 
delivering on core objectives. Make sure you explain the targets you have set, and how far 
have you gone in achieving them and if possible, please show hard statistics demonstrating 
year-on-year comparisons. 

• Why should you win this award?

• Describe, if any, the commitments and leadership your School/College has shown in relation to 
driving the sustainability agenda within the school itself, more broadly in education. 

• Describe the staff and student training related to environmental or social sustainability offered 
through your school / college. 

• Describe the steps your school/college has taken to improve energy efficiency, increase use of 
renewables and/or reduce emissions and the measurable results achieved. 

• Detail, if any, the certification, accreditation, or other public recognition that your organisation 
has improved its sustainability performance over the past 12 months.

The Education/School or College Award



Open to councils, government departments and all sections of the public service who have 
provided a comprehensive array of environmentally focused services and who have actively 
encouraged the businesses and consumers they serve to become greener in outlook and 
practice.

The judges will be looking for a clear sustainability/environmental plan and evidence that it is 
delivering on core objectives. Make sure you explain the targets you have set, and how far have 
you gone in achieving them and if possible, please show hard statistics demonstrating year-on-
year comparisons. 

• Why should you win this award?

• Describe the training and or employee engagement related to environmental or social 
sustainability offered through your organisation.  Please provide a breakdown of the percentage 
of senior and junior staff trained as appropriate.

• Describe the steps your organisation has taken to improve energy efficiency, increase use of 
renewables and/or reduce emissions and the measurable results achieved. 

• Detail the certification, accreditation or other public recognition that your organisation has 
improved its sustainability performance over the past 12 months.

Best Policy and Practise                                                           
within the Public Sector



This award is open to any organisation in Wales who can demonstrate a ground-up best 
practice in all aspects of running their business, ethically, socially, and in an environmentally 
friendly way.  You can present an existing or new programme, employee well-being, 
diversity, innovation, community engagement, protection of the environment are all a key 
element of this Award. 

The judges will be looking for a clear sustainability/environmental plan and evidence that it 
is delivering on core objectives. Make sure you explain the targets you have set, and how far 
have you gone in achieving them and if possible, please show hard statistics demonstrating 
year-on-year comparisons. 

• Why should you win this award?

• Please give us a brief overview of your business

• Describe the training and or employee engagement related to environmental or social 
sustainability offered through your organisation. 

• Describe the steps your organisation has taken to improve energy efficiency, increase use 
of renewables and/or reduce emissions. 

• Detail, if any, the certification, accreditation, or other public recognition that your 
organisation has improved its sustainability performance. 

The Outstanding Organisation Award 
in association with



This award will go to a business that has introduced an environmentally friendly 
new product, process, invention, idea, or new way of thinking, working or design 
that has made a significant impact to the businesses environmental impact.

The judges will be interested in how the innovation has made a measurable 
improvement to the environment or made a process or product more eco-friendly.   

They will also be interested in how innovation is embraced within the culture of the 
business.

• Why should your business win the Green Innovation of the Year 2020/21?

• Outline your business giving details of the products/services you provide.

• Why do you consider your business to be innovatively green? Does your business 
have an innovation policy? Demonstrate your commitment to eco innovation.

• What are the results of your innovation?

Best Product of the Year Award 2020/21 



Let us tell your story by showcasing it in front of our highly engaged audience. 
Commercial partnerships will benefit from collaborating with like minded 
businesses. 

Option 1

Commercial Partnerships 

• Commercial partnerships include 1 piece of sponsored content per 
month. 

• 4 interviews/articles per annum, topics to be confirmed. 

• 40,000 impressions per month served on the National platform or across 
the Newsquest Network. 

• Seat at all round table discussions. 

• Involvement in at least 2 podcasts with full branding. 

• Sponsorship of a relevant category at the Climate Time for Change 2021 
Awards.

• Full Page advertisement in The National Wales newspaper every month.

Investment £1250 +VAT per month, based on a 12-month commitment
(6 month opt out).



Option 2

Commercial Partnerships 

• Seat at all round table discussions. 

• Involvement in at least 2 podcasts with full branding. 

• Sponsorship of a relevant category at the Climate Time for Change 2021 
Awards.

• 3 featured Bespoke Articles per month to run across The National, South Wales 
Argus and Western Telegraph, South Wales Guardian,

• 3 Facebook Enhanced posts to drive guaranteed traffic to your content on our 
platform.

• Premium Digital Impressions (60,000) served across The National, South Wales 
Argus and Western Telegraph.

• Full Page advertisement in The National Wales newspaper every month. 

Investment - £3k per month based on a 12-month commitment



Award Sponsorship -Key Sponsor
• Logo permanently incorporated into the awards logo

• Opportunity to present the main award as sponsor

• Opportunity to have one representation on the judging panel for the awards

• Guest speaker/keynote speaker for 2 minutes (option) at awards

• 3 full page business profiles to appear in print and on specific online channels outlining involvement 
in awards and reasons for wanting to be involved

• Pre/post event awards association (with logo) to appear alongside/throughout editorial campaign

• Logo to appear on all promotional material pre/at and post event.                                                            
To include in-paper, online and at event

• Branding opportunities / product placement at event subject to any restrictions

• Permanent logo placement / link to your website from specific awards channel

• Included in online marketing from launch to event

• Welcome pack for sponsor containing digital ads and HTML links to sponsorships page on awards 
website for self promotion

• Dedicated journalist to cover the awards and post awards forum

• 2 page business profile/advertisement in Souvenir Keep Sake

£10,000 +vat



Award Category Sponsor
• Exclusive sponsorship of chosen awards category

• Opportunity to present the award

• Full page business profile to appear in print and on specific online channels outlining 
involvement in awards and reasons for wanting to be involved

• Pre/Post event awards association (with logo) to appear alongside/throughout editorial 
campaign

• Logo to appear on all promotional material pre/at and post event. To include in paper, 
online, emails, social media and at event

• Permanent logo placement/link to your website from specific awards channel

• Welcome pack for sponsor containing digital ads and HTML links to sponsorship page on 
awards website for self promotion

• Event coverage updates

• 2 page business profile, full page in the pre event souvenir supplement, full page in the 
post event souvenir supplement

£3,000 +vat



Catherine Parsons - Head of Events 
t: 01633 777126 I m: 07977 967777 
e: catherine.parsons@localiq.co.uk

For Award Sponsorship 
enquiries please contact: 

Lynsey Hughes - Sales Director
m: 07880 173721

e: lynsey.hughes@localiq.co.uk

South/West Wales Contact

Linda Johns - Sales Director
m: 07584 390075

e: linda.johns@localiq.co.uk

North/Mid Wales Contact
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